A Resolution to Endorse a Ban on the Sale of Menthol
Tobacco Products and All Flavored Tobacco Products
in Michigan

A resolution to endorse a ban on the sale of menthol tobacco products and all
flavored tobacco products, including e-cigarettes, in Michigan.

Whereas, Commercial tobacco use is the leading cause of preventable death
in Michigan and contributes greatly to heart disease, cancer and stroke; and

Whereas, The tobacco industry has a long history of targeting youth and
young adults with flavored products and flavors play a key role in youth
initiation and continued use of tobacco products!. Data shows 80.8% of 12-17-
year-olds who had ever used a tobacco product started using with a flavored
product, and at least two-thirds of youth reported using these products
“because they come in flavors [they] like.”2? Data has found that 72.3% of
current tobacco users had used a flavored tobacco product in the past month3;
and

Whereas, A recent study suggests that adults’ use of flavored tobacco
products is associated with increased tobacco dependence, and use of flavored
e-cigarettes, flavored cigars and menthol cigarettes is associated with daily
tobacco use?; and

Whereas, Flavors improve the taste and mask the harshness of tobacco
products, most notably, menthol flavor. Menthol is a chemical added to
cigarettes and other tobacco products, including e-cigarettes, that creates a
cooling sensation and masks the harshness of smoking.® These features make
menthol more appealing to youth and new smokers. Menthol makes tobacco
products more addictive and more difficult to quit; and

Whereas, Menthol cigarette use is widespread in certain population
groups, including African Americans, Hispanics, youth, and LGBT people, and
these groups are unequally impacted by the harms of menthol cigarettes. More
than half (54%) of youth ages 12-17 years and 7 out of 10 African American
youth ages 12-17 who smoke use menthol cigarettes.® Even though African
Americans usually smoke fewer cigarettes, they are more likely to die from
smoking-related diseases than White individuals. Approximately 34.7% of
Hispanic adults smoke menthol cigarettes as compared to 24.6% of white
adults.’” Among all current LGBT cigarette smokers, menthol use was
significantly higher at 36.3% compared to 29.3% of heterosexual/straight
smokers; this difference was particularly prominent among LGBT females (42.9%)
compared to heterosexual/straight women (32.4%) .8 Those with mental illness as
well as those who have lower income and education also use menthol cigarettes
at higher rates; and

Whereas, Banning the sale of menthol tobacco products and all flavored
tobacco products, including e-cigarettes, would help prevent a new generation



of tobacco users, save millions of lives, reduce health care costs, and
ensure an equitable approach to better health in the United States?®; and

Whereas, Banning the sale of menthol tobacco products would save lives.
Studies estimate that banning menthol cigarettes in the U.S. would lead
923,000 smokers to quit, including 230,000 African Americans, and project that
a ban would avert 633,000 deaths, including 237,000 deaths among African
Americans!?1l; and

Whereas, Many states and localities have already banned flavored
tobacco products, including menthol, to protect kids and reduce health
related disparities in certain communities and Michigan should lead to
protect the health of Michiganders!?; now, therefore, be it

Resolved that the undersigned endorse(s) a ban on the sale of menthol
tobacco products and all flavored tobacco products, including e-cigarettes, in
the State of Michigan. The undersigned authorizes Tobacco Free Michigan to use
the individual’s name and/or organization’s name and logo to promote this
objective.

For organizational sign on:

Organization Name:

Number of Members or employees:

Contact person’s name and title: (Mr./Mrs./Ms./Dr./Other)
Organization Address:

Phone, E-mail:

Authorized Signature: Date:

For individual sign on:

Name and title: (Mr./Mrs./Ms./Dr./Other)
Address:
Phone, E-mail:

Authorized Signature: Date:
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